
12 s e p t e m b e r | o c t o b e r  2 0 1 2

p r o f i l e

After 20 years as a manager in retail 
apparel, KATHY DUSTMAN was 
ready for a change. An old family 

friend, Daniel Baughman, suggested she 
develop a new line of items that could 

be produced by his fine art 
foundry. She knew quality 
and marketing, and he would 
supply the skilled labor and 
production facility. “I knew I 
could sell anything as long I 
was proud of the product,” 
Kathy says.

Dustman considered 
jewelry, then hit upon the 
idea of hardware that looked 
like jewelry. She reasoned 

that the Wisconsin foundry, which pro-
duces finely detailed cast metalwork, could 
combine jewelry-like detailing on functional 
pulls, knobs, and hinges. 

She was right. Since 
launching with 12 designs 
in 1996, NOTTING HILL 

DECORATIVE HARDWARE 
has expanded its offerings 
to more than 200 patterns, 
most designed collabora-
tively with Baughman and 
his artisans. Many draw on 
period motifs in Art Deco, 
Celtic, Prairie School, Art 
Nouveau, Rococo, and East-
lake styles.

Most Notting Hill 
designs are the result of 
manufacture by methods no 
longer typical of production 

hardware, like 
spin casting and 
hand-finishing. In spin casting, 

hot molten pewter is poured 
into a disc-shaped mold, which is 

spun on a central axis. 
The molten pewter is 
forced into crevices on 

the periphery, resulting in 
hardware with exception-

ally fine detail and relief. 
Finishes are exceptional, too, 

and include 24-karat gold, semi-
precious stones, pearls, crystals, 
enameling, and hand-painting.

Among Notting Hill’s 
most successful 
sellers is the King’s 
Road Collection. 
Named for fash-
ionable districts in 
London like Portobello 
Road and Kensington, 
these breathtaking, 
high-relief pieces are 
sculpted with scallops, 
leaves, and flourishes. 
Dustman recently introduced two designs 
for appliance pulls to coordinate with them: 
“Designers have a hard time finding these.” 

Another of her favorites is the Kitchen 
ID series, pulls with room for a word or 
phrase. She knows that no other hardware 
company is making a line of hardware that 
customers can engrave.

While the foundry where her hardware 

is made employs 100 people, Notting Hill it-
self is small—just three part-timers and her-
self. Being small makes for better customer 
service, Dustman believes. Designs are sold 
online and through showrooms (about 500 
throughout North America).

Five of Notting Hill’s 12 original designs 
are still in production, as are ‘McKenna’s 
Rose’ and ‘Delaney’s Rose,’ pieces named 
for her daughters, who are now college-age. 
“They are my babies,” Kathy says. Notting 
Hill Decorative Hardware, (262) 248-8890, 
nottinghill-usa.com

Flower of Hope
Notting Hill’s Kathy Dust-
man was in her car when 
she heard a Chicago 
Public Radio interview with 
Kenneth Elisapana about 
hunger and displacement 
in the South Sudan. “The 
story was so compelling,” 
says Kathy, who describes 
herself as a person of faith 
who is not particularly 
political. Hoping to offer 
help in some tangible way, 
she met with Elisapana, 
the story’s source and the 
director of South Sudan 
Voices of Hope (south
sudanhope.org). In re-
sponse, she created ‘Hope 
Blossom,’ pewter knobs 
and pulls based on the pea-
nut plant, a main source of 
food in the region. Seventy-
five percent of profits from 
sales benefit relief efforts. 
(In antique pewter, the 
knobs sell for $24, while 
the pulls are $39.) 
 “People have been very 
positive about [Hope Blos-
som],” Dustman says. “The 
more I promote it, the more 
positive feedback we get.”

The newly introduced 

‘Renaissance’ set resem-

bles Victorian jewelry.

‘Hope Blossom’ 

proceeds benefit 

South Sudan 

Voices of Hope.

LEFT: The 

‘Saddleworth’ 

knob is refined 

on a spinning 

lathe. FAR 

LEFT: Kathy 

Dustman 

started Notting 

Hill Decora-

tive Hardware 

while she was 

raising her fam-

ily. BOTTOM:  

‘Acanthus’ 

appliance pulls 

are sized for 

refrigerators 

and warming 

drawers.

 Reprinted with permission from Old-House Interiors September | October 2012. ©2012 Home Buyer Publications, Chantilly, Virginia, 800-826-3893.


